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BOP as consumers,
== as producers,
==  as partners

It is easy to speak about,
but more difficult to put
into practice.
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BOP (corporate imperialism)
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(Source) Hammond, et al., (2007), p13
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Asia Eastern Europe
$3,470 billion $458 billion

Latin America & the Caribbean Africa
$509 billion $429 billion

(Source) Hammond, et al., (2007), p19
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